iInnovators By Design
(1IbD)

Becoming an Innovator Worth Following
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Due Outs

ELEVATOR PITCH: Create a preliminary “elevator pitch.”
What/where are you innovating”? 30 second/3 minute

INNOVATION PAPER:

Option 1: Objective: Succinctly examine factors that will enable and
constraint the organization’s ability to effectively address the innovation
challenge.

Option 2: New market venture

Objective: Identity gaps in the market and find your opportunity spot
through different analyses such as: need and market analysis, competitor
analysis, and core competency analysis.

INNOVATION BRIEF: _Brief out your project: (5 minutes)
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Diversity through “Colors”
And... MBTI
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ORIGINS of EDUCATION = ORIGINS of WORK
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